
IAFSM Annual Conference 

March 9, 2016 

Bruce A. Bender, CFM,  

FloodSmart 



Presentation Overview 
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2. Everyday Use 

3. Implementation 



Why Social Media? 



#ChicagoFlood 
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Who Is Being Social 

• 76% are on social 

media. 

• 72% use Facebook. 

• 26% use LinkedIn. 

• 23% use Twitter.  

• More than half use 

more than one platform. 
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Source: pewinternet.org/2015/10/08/social-networking-

usage-2005-2015 and pewinternet.org/2015/08/19/mobile-

messaging-and-social-media-2015. 
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How Can Social Media Help? 

• Disseminate information quickly. 

• Participate in online conversations. 

• Become a source of information. 

• Earn CRS credit under Activity 330. 

 

 

 

6 



Everyday Use 



Plan It Out 
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• Create a plan.  

• Reach out to staff 

and create a 

schedule. 

• Make a list of  

approved messages. 

• Track your 

performance. 

 

 

 



Facebook and Twitter 
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• Used by 71% of  

online adults. 

• Use to promote 

your organization. 

• Used by 23% of  

online adults. 

• Use for quick 

updates. 



Facebook and Twitter Tips 

• Visit 

FloodSmart.gov/Partners. 

• Post consistently, but 

avoid bulk posting. 

• Respond to followers. 

• Keep it short and 

interesting. 
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Facebook and Twitter Tips 

• Take advantage of 
increased times of 
interest. 

• Use hashtags. 

• Schedule posts in 
advance. 

• Make it personable. 

• Use links and visual 
content. 
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Infographics 
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• 90% of information we 

remember is based on 

visual impact. 

• Infographics easily 

collect and organize 

data. 

• They’re extremely 

shareable. 

• Find this infographic 

on FloodSmart.gov/ 

Partners. 
 

 



Shareable Content 
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Shareable Content 
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Other Promotion 
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• Website 

• Events 

• Marketing Collateral 

• Vanity URLs 

• Email Updates 



Implementation 

-Track & Evaluate- 



Tracking Performance 

• Monitoring is vital to a campaign’s success. 

• Three metrics to track: 

– Reach 

– Engagement 

– Acquisition 
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Evaluation 

• Free online tools 

 

 

 

 

 

 

 

 

• Evaluate every 3 to 6 months 
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Facebook Insights 

 

 

 

 

 

Analytics.Twitter.com 

 

 

 

 

 



• Have a plan. 

• Be mindful about the platforms you are 

on, and don’t stretch yourself too thin. 

• Make your content as concise, visual, 

and shareable as possible. 

• Social media is a two-way conversation.  

• Have a dedicated person or team. 

• Regularly monitor the performance of 

your social media platforms. 

Summary  

19 



20 

Mary Jo Vrem  

FEMA FloodSmart  

Program Manager  

202-212-4727 

maryjo.vrem@fema.dhs

.gov 

 

Bruce A. Bender, CFM 

FloodSmart 

480-368-1223 

babender@cox.net 

Questions? 

• Consumer Site: FloodSmart.gov  

• Agent Site: Agents.FloodSmart.gov  

• Social Media Messages: 

Agents.FloodSmart.gov/Agents/social-

media-messages 

• Google Analytics: 

Google.com/analytics 

• Facebook Business Resources: 

Facebook.com/business 

• Twitter Business Resources: 

Business.Twitter.com 

• LinkedIn Business Resources: 

Business.LinkedIn.com/me 
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