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What percent of Americans believe that they are
prepared for a disaster?

16%
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So, what state are some of these people Iin?
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State of Denial

Before the flood
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After the flood
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State of Denial

Y 1SN'T 1T ABOUT 96
YEARS Too EARLY
fOR. ANOTHER
100-YeAR FLooD?.
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Altds not going to flo
Mr. Snider said, nand
-Omaha World Herald; May 15, 2007 \
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One Year Lat er
2008 Midwest Floods

i Cedar Rapids Gazette: August 11, 2008
né[the problem is] ]f

without damage, you aren't thinking
about flood insurance any more than you
were six months ago..."
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I I|n0|s IS a VERY Wet State!
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FLOOD DISASTERS NFIP
PLAINS 1993-2008 COUNTIES

Slide borrowed from Paul Osman, IL NFIP SC @
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State of lllinoisT Recent Floods

A September 07 i Northeastand A June 2008 i
North Central IL (Fox, Kish,

Rock, and IL Rivers); Rockford A Eastern IL (Wabash &
Area Embarrass Rivers)

A January 2008 i Eastern lllinois A Nortliwern IL (Kishwaukee,
(Iroquois, Vermillion, and Rock, Pecatonica, Fox, etc.)
Kankakee Rivers) A Western lllinois (the entire

A March 20087 Rock River ice Mississippi River)

Jam A September 2008 i Chicago
A March 2008 ALL of Southern metro area and lllinois River
lllinois (Harrisburg) A May 2009 - Franklin, Gallatin,
Jackson, Randolph, Saline, and
Williamson
Provided by Paul Osman, NFIP SC & FEMA.GOV @
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State of lllinois Policy Highlights

A Current Policies in Force:
I 47,800 (In top 20 states of policy count)
I 22% are Preferred Risk Policies (10,483)

A Overall Growth in 2009:
I Lost 1,300 policies (2.5%) from Jan T Dec
I PRPs GREW almost 4% from Jan - Dec
I lllinois renewal rates dropped from about 88% to 83%

A Estimated percentage of Structures with Policies:
i Illinois: 0.8% (3% nationwide)
I SFHAs: 13% (18% nationwide
I NSFHAs: 0.3% (2% nationwide)

NOTE: The penetration data above was created for marketing purposes only and should be used accordingly. The numbers
provided are calculated using available structure and policy data and should not be considered 100% accurate. Counts do not
take into consideration NFIP community participation.
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A The 1in-100 chance is not a meaningful way to
communicate risk

A For many, the perceived risk stops at the 1% line on
the map

A Personal experience affects our judgment
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What does Work?
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A Personally Relevant
I Address misconceptions
I Equate personal risk to personal consequences

I Leverage relevant triggers

A Heard
I Use multiple messengers to reinforce the message

A Actionable
I Give residents the tools to take action




Finding Ways to Combat Misconceptior

Misconceptions
w Flood Insurance is too expensive
w Homeowners insurance does cover flooding

w How much damage a couple of inches of floodwater can cause in term
cost
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Innovative tools and multiple channels bring the message hom:
Example Tools

w Premium Estimator, Gop ads for agents
Example Channels

w Online, Print, Public Relations, TV, Direct Mall, etc.
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Combating Misconceptions
with Personally Relevant Messaging

s it
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Combating Misconceptions with Consist:

Messaging in Multiple Channels

b, whorm mapes and Feand foods bt
COWNed Dy SIanQu POMeORTISN DEWarco.
O preparec Ky DO o of furscans e,
To learn more, cail 1688 .T34-8817 or viait
Flood Semart ok
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U
Working with Agents to

Combat Misconceptions

i &nty 3 inches of water
in your home can cost
$16,600 or more in damage.

3
{Only 3 inches of water
in your home can cost Get a preferred risk flood insurance

. policy for as low as $119 a year. Even a
2T VAU DI CRUTECIUET-CO 1o incnes of water can cost you everything.

Fortunately, it only takes one call to get

T TgITITTT

Get a preferred risk flood insurance policy
in your area for as low as $119 a year,
HOmeownars INSurance coesn’t cover fooding.So

don't wait. Cali me tocay, g
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Identifying Personally Relevant
Consequences

A Threat to my securityl could lose my savings

A Threat to my way of lifel could lose my home, my
POSSessIions

A Threat to my peace of mind:am going to worry
every time it rains here

A Threat to my comfortCleanup and recovery can take
significant time and are a hassle




Conseguence Messaging

Consequences make an impression on consumers:
ATwo inches of water can leave you knee deep in debt
AA flood can cost more than you think

Example Tools

AOnline Cost of Flooding tool

AAds showcasing the real life cost of a flood

AReceipt samples of repair costs to accompany mailers
Example Channels

ADirect Mail, Print, Online, TV
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Using Consequence Messaging in
Interactive Tools

Cali toll free: 1-888-379-9531

oD FloodSmart.gov o=

ALTOw oG InCresse type size

HONE FLOODING & FLOOD RISKS: Everyone lives in
The Cost of Flooding ‘ a flood zone.

Smuimewhen N2 000 1 1gdad

* fgod Rat Sceneres

> The Cost of Aoosing

ABOUT THE NATIONAL
FLOOD INSURANCE

How can | get coverad?
+ Rate your nsx

+ Estevate your pramieen

« Finct an agest R

Lo $7,800 %

Al Il takes 5 3 Tow IChas of Watar 20 Caus 0 Majr damape 12 pour hame and its contents. ThS intaracive 100] Shows you the cost

"I l of 3 Neod 10 your homme, Inch by Inch
o o Find out ADayt the 1E1P s>
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- Dennis S. Mileti @
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http://www.floodsmart.gov/floodsmart/pages/flooding_flood_risks/the_cost_of_flooding.jsp

Conseqguence Messaging In
Multiple Channels

Homeowners insurance doesnt cover floodng.
Floed Insurance covers flooding
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Consequence Messaging In
Multiple Channels
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Relevant Triggers

Example Triggers

wLiving in a buffer zoneN&A a1 R2Say Qi adaz2L) Fa

w Commerciak can your business reopen if it floods

w Seasonality hurricane season, winter flooding, spring flooding

w Levees and Damschanges in status

w Map changeg mapping is happening; take advantage of PRP; grandfathel

w Moving¢ shared mail piece targeting new movers to protect your new horr
Example Tools

A Toolkits for stakeholders to communicate information

A Searchable map change schedules

A Media Relations programs

Example Channels
A Direct Mail, Online, Print, Public Relations
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Buffer Zone

Use direct mail to talk to aba
those in moderateand low e o o
risk areas Who live WItNIN ONE oo e

drve from your home < less han one mile, in fact. Your proamity to thes area Narne of Agant's Agency

mlle Of a hlgh‘ISk area about ::‘“"d'“a:am“umwnmm.mm gﬁ«um

. A Prederrad Rick Policy s wailable only in moderati-todow risk areas, ke Agem@Agent.net
yours, Thes inserance cas cower your home and 5 contents for a5 low as
flood insurance. e T o S oy i
haghresk threat ot » low-risk cost. Narme Of Agent
Narwe of Agont's Agency
You cant rely on homeowners insurance, Street Addrass of Agency
The standard homeowners insurance pobcy deasn't cover Sood damage. City, State, Zip
Sa if you doa't have flood nswrance, the enfire cost of repairs falls oo you. 1000} 000-0000

It only takes a fow inches of water % cause majpor damage to your home.
In fact, fooding can destroy your walls, Soors, furnire, electrical system —
and your savngs.

Consider these facts:
* In hghnsk areas, ke the one you're near, Dere’s at least 3 |-l
chance of foodng during & 30yesr mortgage.
* 25% of a nsurasce clams come Fom moderate-todow risk areas, Be yours,
» Every home is at resk to some level of fooding. which can be caused
by heavy ran, poor dranage o nearby con struction.
* Last year done, flood damage n the United States exceeded SE00 millon,
with pad food msurance clams averaging 533,356,

Protect your home. Protect yourself.

Go to FloodSmart. gov/Oneie 1o learn more sbout feod inser mce and
a Prafarred Risk Policy. Ov, for smmedate acbion, contact your insurance
agent or ene of the agents listed above to the right. For more agents in
your area, call | 887246358 or visit FloodSmart.gov,
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Commercial Risk

Direct mail is also used to talk
to business owners about the
likelihood of a flood and the
financial consequences facing
their business if/when it floods.

____oba

P
Are you FLOODSMART? NRN%Ra0%




